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L U X E  P A C K  M O N A C O  2 0 1 6  

ALBEA -  EN 

Albéa introduces  

The Albéa Connect app,  

a first step towards connected packaging .  

 

June 2016_ As part of its global digital strategy, 

Albéa is introducing the Albéa connect App, the first 

smartphone application that allows you to enter  in 

the world of Albéa õs innovative packaging and more.  

In the fast - moving cosmetic market where digital is 

changing the rules of the game, Albéa is supporting 

its customers in this transformation by implementing 

digital collaboration between its teams and  experts 

networks, digitalization in its manufacturing sites 

and processes and developing connectivity of its 

packaging.  

Global and local brands want to go ever faster on the market with instant value 

information. That õs why Albéa is going a step further b y creating The Albéa Connect 

app , the first B2B experience of connected packaging that better connects the 

packaging manufacturer to the brand.  
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With this new app, Albéa provides its sales teams with an innovative system of instant 

visual recognition allowi ng their smartphone to recognize Albéa packaging and all  

useful information in few seconds. While holding the pack in your hands, you  can 

explore all the product õs featured and value proposition in an instant wherever you are 

-  at the office, in a meeting or at a tradeshow. A new dynamic & efficient way to access 

information at all times.  

Once the pack is identified, this user - friendly app gives you full access to all 

information about Albéa group and its latest innovations : product technical 

specifications, decoration capabilities, marketing stories, make - up effects éas well as 

videos of manufacturing sites , processes  and product tutorials!  Finally the user can 

send a direct request via the App for follow - up. With updates per year, t he group is 

already thinki ng about other functionalities and user - experiences for this App that will 

bring even closer its sales force and all its customers worldwide.  

In September, Albéa will release  officially  the first version of The Albéa Connect app , 

featuring all Albéa õs latest innovations. We invite our customers to experience it on our 

booth D17 Hall Diaghilev at Luxepack Monaco 2016.  

                                                                          

Alb éa  
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Packaging & more  

Albéa offers th e world õs largest range of beauty and personal care packaging -  with 

leadership positions in plastic & laminate tubes, mascaras, lipsticks, samplers and 

foam pumps; and recognized expertise in fragrance & skincare dispensing pumps, 

fragrance & lotion caps,  compacts, lipgloss, promotional items and accessories.  

Our 15,000 people serve large and small customers in 60 countries across the world, 

and operate 38 facilities in Europe, Asia and the Americas. Albéa õs global sales totaled 

US$1.4 billion in 2015.  

Albéaõs committed teams provide local presence and global reach; robust capabilities 

in innovation & design as well as project management; solid operating excellence; 

world - class manufacturing, decoration and full - service; as well as a strong 

commitment to  Corporate Social Responsibility.  

Albéa is proud to have been contributing to our customers õ success for more than 50 

years.  

 

 

 

Media Contact:  

Marjorie Vincenti  

Albéa Communication  

marjorie.vincenti @albea- group.com  

Tel: +33(0)1 81 93 21 38 / Port: +33(0)7 60 41 19 64  

  

mailto:marjorie.vincenti@albea-group.com
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Albéa introduces  Maestro, its latest  

non - guided lipstick mechanism  

Albéa, the leading global lipstick manufacturer, introduces Maestro -  a high - technology, 

non - guided lipstick mechanism for beauty addicts .  

 

Lipstick is the most - purchased makeup item in the world and women õs favorite 

product  for their daily routine. At Albéa, as beauty expert, we innovate relentlessly to 

offer the brands we serve -  and the consumers they serve -  new lipstick functionalities, 

new gestures, creativity as well sustainability.  

 

Albéa is therefore proud to introduce Maestro ,  a non - guided Ø12.7mm lipstick 

mechanism featuring a patented òflex tab technology ó for a controlled and constant 

swivel torque . This system offers a flowing gesture, comfort of use and a luxury feel. 

The mechanism also features a 1 - turn full opening  system, allowing faster and easier 

formula filling process.  

 

In line with our eco - design  commitment,  this lipstick mechanism was designed POM -

free to comply with REACH regulation. There is also no PP material in the pack so as to 

be compatible with a wide choice of formulas and in particular those with  isododecane 

and isohexadecane.   
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Maestro  comes with Albéa õs standard LS164 lipstick packaging but can be fitted to any 

custom pack. It is produced and assembled in France (Plouhinec facility).   

 

 

Maestro belongs to Lipstick & Co,  Albéaõs expertise platform for lipsticks, lip balms, 

pens and face  sticks. Lipstick & Co  offers our customers  technical expertise, industrial 

know - how and creativity for innovative stock items as well as custom packs. Our 

industrial facilities across the world  ensure rapid and reliable new products 

developments and can  support all global launches.  

 

 

Find out more about Maestro at Luxepack Monaco 2016, booth DE7 Hall Diaghilev.  
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Albéa launches  Magic Lash mascara brushes, sensational 

results for all types of lashes  

Albéa launches Magic Lash, its  innovative mascara plastic brushes series for all types of 

lashes especially Asian !  

 

Imagine magic mascara brushes that will get volume out of every type of lashes,  Albéa 

did it with Magic Lash mascara series. Whatever the lashes, especially short and thin, 

these n ew plastic  brushes offer  amazing make - up results  with a sensory experience 

to all consumers.  

 

This new series features two new plastic brushes with unique eye - catching shapes  : 

Astonishing brush and Mini Cashmere brush.  
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ASTONISHING Brush -  Reinvent your lashes with the power of an 

instant volumizer . 

 

The brush õs defining feature is the multiple waves of bristles that 

create large formula reservoirs to deliver instant extra volume. 

This convenient thin brush reaches every type of lashes and c oats 

them perfectly from base to tip. The special bristles on the top 

define and comb the shortest lashes in the corner of the eyes.  

 

 

MINI CASHMERE Brush ð Lift your lashes in a whirlwind of softness.  

 

This extremely soft brush and its multiple rows of b ristles delivers 

exceptional definition and a superb fan effect. Directly inspired by 

Albéaõ Cashmere brush, this easy - to - use mini - brush guarantees 

exceptionally comfortable application. Its specific design reaches 

the corners of the eyes and works with al l types of lashes, even the 

small, straight and stiff.  

 

These innovative brushes have been developed through the Albéa Tips Studio . This 

unique program brings together all the group õs expertise and experience in 

applicators, from fiber and plastic mascara brushes to lipgloss, eyeliner and other 

beauty tips. It offers global opportunities for creating, developing and producing 

applicators for all -  new beauty gestures and make - up effects.  
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For every make - up effect, there is an Albéa applicator !  

 

Discover Albéa Tips Studio and all our mascara range at MakeUp In NY, booth 432.  

 

 

 

Albéa, Packaging and More  

For more information: www.albea - group.com   

 

 

Contact Média :   

Marjorie Vincenti  

Albéa Communication  

marjorie.vincenti@albea - group.com  

Tel: +33(0)1 81 93 21 38 / Port: +33(0)7 60 41  19 64  

 

 

 

 

 

 

http://www.albea-group.com/
mailto:marjorie.vincenti@albea-group.com
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Albéa presents Quartz & Onyx: two endlessly customizable 

compact ranges  

 

September 2016 -  Albéa introduces Quartz & Onyx, two endlessly customizable 

compact bursting with vibrant colors and endless variations thanks to Digital Printing!  

In a  increasingly digital cosmetic market, brands have to be faster to market than ever 

while providing uniqueness to consumers.  

 

Thatõs why Albéa presents  two new, highly customizable compact ranges and a new 

printing technology -   supporting all its global,  regional and local customers by 

offering flexibility through speed - to - market to launch products faster and  shorter 

lead times for limited editions.  

. 
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QUARTZ & ONYX  

The square and round standard families each comprise three compact sizes for a 

strong range identity, thanks to their sleek design and infinite customization options.  

 

It is real òà la carte òfor our customers: depending on their brand õs positioning, they 

can select:  

¶ A competitive version where the compact õs base is hollowed out -  or a premium 

version with a tablet underneath (attached by ultrasonic welding).  

 

¶ Among dif ferent sizes to complete their range :  large, medium and small 

compacts  

 

¶ Transparent or opaque cap  

 

¶ With or without mirror  

 

¶ All kinds of decoration, e.g. lacquering, varnishing, tampoprinting, silkscreen, hot 

stamping, film transfer and metallization.  

 

DIGITAL PRINTING 

Albéa also introduces a new decoration technique that allows greater agility. This 

unique Digital Printing technology works on flat, slightly convex or slightly concave 

surfaces. The artwork is printed directly on the pack (whether assembl ed or not) using 

contactless technology so the decoration becomes the final step of process.  

 

This innovative technology offers many benefits:  

 

¶ It makes every type of artwork  possible with a photo - like result  
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¶ It goes straight from file to print - out: no p rinting tools needed  

¶ It meets the need for very small series  and very fast changeovers  

¶ It is perfect for limited editions , special animations and last - minute 

customization  

 

Find out more about our new compacts range and decoration technologies at MakeUp 

In NY 2016, Booth 432  

 

Alb éa -  Packaging & more  

 

Albéa offers the world õs largest range of beauty and personal care packaging -  with 

leadership positions in plastic & laminate tubes, mascaras, lipsticks, samplers and 

foam pumps; and recognized expertise in fragrance & skincare dispensing pumps, 

fragrance & lotion caps, compacts, lip gloss, promotional items and accessories.  

Our 15,000 people serve large and small customers in 60 countries across the world, 

and operate 38 facilities in Europe, Asia and the Am ericas. Albéa õs global sales totaled 

US$1.4 billion in 2015.  

 

Albéaõs committed teams provide local presence and global reach; robust capabilities 

in innovation & design as well as project management; solid operating excellence; 

world - class manufacturing, decoration and full - service; as well as a strong 

commitment to Corporate Social Responsibility.  

Albéa is proud to have been contributing to our customers õ success for more than 50 

years.  
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Media Contact:   

Marjorie Vincenti  

Albéa Communication  

marjorie.vincenti@albea - group.com  

Tel: +33(0)1 81 93 21 38 / Port: +33(0)7 60 

41 19 64  

 

 

 

 

 

 

 

 

 

 

 

 

 

mailto:marjorie.vincenti@albea-group.com
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TearDropTM  

a new drop - by - drop dispensing system on a tube.  

Albéa, global leader in plastic and laminate tubes, launches the TearDrop TM tube for 

drop - by- drop dispensing of liquid formulas.  

 

In line with the trend to liquid formulas, Albéa has developed the TearDrop Ê tube  as 

an alternative to traditional glass droppers: a resistant , on - the - go, lightweight, 

premium  drop - by- drop  dispensing system on a tube . TearDrop Ê is an innovative 

dispenser for water -  or oil - based liquid  formulas  such as serums, beauty oils and 

liquid foundations.  

 

TearDrop Ê is perfect for direct or non - direct application thanks to its smooth nozzle 

tip. The glass - looking material selected for the nozzle and the cap is non - breakable . It 

allows a controlled dispensing of liquid formulas  and a new, easier and intuitive  

application gesture, making it particularly well - suited for the skincare, haircare and 

make - up markets.  
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This all - in - one packaging (tube + dropper) is fully designed and assembled in Europe 

for optimal supply chain flow. It is available with plastic or Purefoil Ê tubes, for 15ml to 

50ml (Ø25mm). It is fully customizable with decoration techniques such as offset, silk 

screen, hot stamping and mass coloration.  

 

Discover the Teardrop Ê tube at Luxepack Monaco 2016, Booth DE7, Hall Diaghilev.  
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L U X E  P A C K  M O N A C O  2 0 1 6  

ALLIED GLASS CONTAINER -  EN 

 

Allied to unveil new bottle range at Luxe Pack Monaco 2016  

 

Allied Glass Containers, the UK based premium glass packaging specialist, is to unveil 

a new collection of exceptional premium spirit bottles at the 2016 Luxe Pack Monaco 

exhibition.  

Created by Allied õs expert in - house Design team, in collaboration with bar tenders, the 

elegant Newton range provides sophisticated lightweight bottles which maintain a very 

premium look.  

This is achi eved through a strong yet elegant profile and raised push which create 

great on shelf presence, each bottle also having been designed with a long neck and 

slightly waisted body contour for better handling when pouring.  

Available in sizes 50cl, 70cl, 75cl, 1L and 1.5L the bottles are to be manufactured in 

standard, Extra White and coloured glass in Corkmouth and 33mm GPI - 400 ring 

finishes.  

 

- ENDS-  
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L U X E  P A C K  M O N A C O  2 0 1 6  

ALPOL COSMETIQUE -  FR  

OX² DEFENSE 
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L U X E  P A C K  M O N A C O  2 0 1 6  

ANNY JEAN -  FR 

 

 

METAMORPHOSIS 

 

Dites bonjour aux produits qui se transforment ! Les Laboratoires ANNY JEAN, façonnier 

cosmétique depuis 1948 sont heureux de vous pré senter leurs dernières formules 

innovantes, développées autour du concept de la métamorphose.  

Du grec « metamorphosis » : la séduction de la puissa nce divine ! Chez nous la magie 

cosmétique se traduit par une gamme de produits se tran sformant au co ntact de la peau.  

Les textures se colorent, se décolorent, se liquéfient, se gélifie nt pour libérer leurs 

principes actifs et apporter à votre peau plaisir, soin et bien - être au quotidien.  

« Noir c õest blanc » : découvrez notre crème visage « blac k metamor phosis » pour une peau 

purifiée et apaisée !  

« Ice Screen » : notre crème effet glaçon qui fond sur votre peau.  

« Milk Tonic » : notre démaquillant qui se transforme en eau micellaire.  

Et bien d õautres surprises !  
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L U X E  P A C K  M O N A C O  2 0 1 6  

APTAR ð EN/ FR 
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L U X E  P A C K  M O N A C O  2 0 1 6  

ARJOWIGGINS ð EN 

ARJOWIGGINS GRAPHIC TO SHOWCASE INNOVATIVE AND 

RECYCLED PACKAGING SOLUTIONS AT LUXE PACK 

 

Arjowiggins Graphic, the specialist manufacturer of recycled papers, will promote its 

market leading sustainable paper and packaging products at LUXE PACK Monaco (21 -  

23 September 2016). At the event, Arjowiggins Graphic will showcase a complete range 

of bright white recycled solutions that are perfectly suitable for the luxury packaging 

that works well across a range of applications including shopping bags, gift vouchers 
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and brand packaging. Arjowiggins Graphic will also highlight their unique eco 

calcula tor and environmental benefit statement, enabling luxury brands to measure 

their environmental savings and supporting them in visibly demonstrating their 

sustainability credentials to consumers.  

 

The products being showcased at LUXE PACK include:  

¶ Silk Pack 60 and 100, a 60% and 100% recycled paper. The range provides an 

excellent solution for luxury shopping bag production.  

¶ Sequoia Recycled, with a 60% minimum  post - consumer  waste  content,  FSC® Mix  

certified . With excellent durability and  rigidity  Sequoia  is the  perfect  product  for  

luxury  gift  card,  which  works  with  magnetic  strips,  smart  chips  and  supports  special  

effects  including  hot  stamping,  foil  lamination,  embossing  and  glitter  

¶ Teknocard,  the  most  modern  and  widest  range  of  premium  SBS board  for  pack aging  

and  graphical  applications.  The range  includes  uncoated,  coated  one side  and  

coated  two  sides,  all  100% recycled.  Teknocard  is perfectly  compatible  with  offset  

and  digital  printing  and  is  ideal  for  premium  packaging  applications  including  

beauty  and  cosmetics,  premium  spirits,  chocolates,  perfumes  and  wines  
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In addition to a product showcase, Arjowiggins Graphic is sponsoring a round table 

event that will explore the opportunities for brands in building a circular economy in 

the luxury goods and p ackaging sector. Participants in the round table will include 

Guerlain, Pernod Ricard Group and L'Oréal.  

 

Elise Le Rouzic, Marketing Director of Arjowiggins Graphic says òWe are very pleased to 

sponsor this round table as recycled packaging can play a sign ificant role in enhancing 

businesses environmental credentials, offering a sustainable alternative to plastic 

substrate bags and plastic gift cards. Switching to recycled packaging can help luxury 

retailers to reach CSR objectives and can ensure that their  environmental commitments 

are showcased to consumers ó. 

 

òCustomers can access the Arjowiggins Graphic Environmental Benefit Statement (EBS), 

which displays a calculation of the savings in wood, water, energy, landfill, carbon 

dioxide and greenhouse gases made by printing on our recycled paper rather than on a 

non - recycled paper ó. 

 

òArjowiggins Graphic has one of the widest recycled ranges available on the European 

market with a best in class range of papers that are eco - responsible, high quality and 

highly  technical in terms of whiteness and printability. ó  

-  ENDS -  

For further information and images please contact:  

Lynda Redington, Another Word E:  lynda.redington@anotherword.com   

T: 07946 355547  

mailto:lynda.redington@anotherword.com
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Notes to Editors  

About Arjowiggins Graphic  

Arjowiggins Graphic  is a leader in the development of innovative environmental paper 

solutions, offering consistently high quality coated and uncoated recycled papers. The 

branch is part of Arjowiggins, the worl d's leading manufacturer of creative high - tech 

materials and papers. With over 3,500 employees and 16 paper mills around the world, 

Arjowiggins generates sales of around û905 million.  Arjowiggins is the manufacturing 

arm of Sequana.  

About our ranges  

Tekno card  is the widest range of premium boards (SBS/GZ) available on the market 

today and is the ideal choice for a wide range of graphical and packaging applications.  

Available in uncoated and coated one or two sides, virgin fibre and 100% recycled, 

Teknocar d is the perfect solution for premium packaging applications.  

Sequoia  is the ideal sustainable alternative for gift and loyalty cards. It includes three 

options: Sequoia Original ð virgin fibre paper with a silk touch, Sequoia recycled ð with 

60% recycled material and Sequoia Wash with strong humidity resistance.  

The Pack Portfolio  is a comprehensive range of coated and uncoated products 

manufactured from virgin and 100% recycled fibres. It includes Cocoon Pack, Cyclus 

Pack (100% recycled high white and nat ural products), Silk Pack 100 and Silk Pack 60 

(100% and 60% recycled silk coated products).  
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L U X E  P A C K  M O N A C O  2 0 1 6  

ARJOWIGGINS ð FR 

ARJOWIGGINS GRAPHIC PRéSENTE à LUXE PACK DES SOLUTIONS 

INNOVANTES ET RECYCLEES POUR LE PACKAGING 

 

 

Arjowiggins Graphic, fabricant leader de papiers recyclés, fera la promotion de ses 

papiers éco - responsables et de ses produits packaging à Luxe Pack Monaco du 21 au 

23 septembre 2016. Pendant l õévènement, Arjowiggins Graphic exposera une gamme 

complète de  supports recyclés extra - blancs parfaitement adaptée au packaging de 
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luxe mais aussi aux sacs de shopping, cartes cadeaux et étuis. Arjowiggins Graphic 

mettra en avant son éco - calculateur permettant aux marques de luxe de mesurer leurs 

économies en ressour ces naturelles et ainsi les aider à démontrer leurs engagements 

environnementaux aux consommateurs.  

 

Les produits qui seront présentés à Luxe Pack sont :  

¶ Silk Pack 60 et 100, papier 60% et 100% recyclé. La gamme est une excellente 

solution pour la fabricat ion de sacs de shopping de luxe.  

¶ Sequoia Recycled, avec 60% de fibres recyclées, certifié FSC® Mix . Avec une 

résistance et rigidité excellentes, Sequoia  est  le produit  parfait  pour  les cartes  

cadeaux  haut - de- gamme,  intégrant  des bandes  magnétiques  ou  des puces  et 

adapté  à des finitions  élaborées  telles  que  le transfert  à chaud,  la lamination,  le 

gaufrage  et les vernis  spéciaux.  

¶ Teknocard  est  la gamme  la plus  large  de cartons  GZ haut - de- gamme  pour  des 

applications  graphiques  et packaging.  La gamme  existe  en non  couché,  couché  une  

face et  deux  faces,  100% recyclé  et  pure  cellulose.  Teknocard  est  parfaitement  

compatible  à lõimpression  offset  et  digitale  et  est  idéal  pour  des applications  

packaging  dans  la beauté  et  les cosmétiques,  les spiritueux  et le vin,  le parfum  et le 

chocolat.  
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De plus, Arjowiggins Graphic est partenaire d õune table - ronde qui explorera les 

opportunités pour développer une économie circulaire dans les produits de luxe et 

dans le secteur du packaging. Les autres participants seront Guerl ain, Groupe Pernod 

Ricard et L'Oréal.  

 

Elise Le Rouzic, Directrice marketing chez Arjowiggins Graphic dit :òNous sommes ravis 

de sponsoriser cette table - ronde car les emballages recyclés peuvent jouer un rôle 

significatif dans la mise en avant des engageme nts environnementaux des entreprises 

en offrant une alternative durable aux sacs et aux cartes cadeaux en plastique. Passer 

aux packagings recyclés peut aider les revendeurs de produits de luxe à atteindre des 

objectifs RSE et à démontrer leurs engagements  environnementaux auprès des 

consommateurs ó. 

 

òLes clients peuvent avoir accès à l õéco- calculateur qui délivre les économies réalisées 

en terme de bois, d õeau, dõénergie, de déchets et d õémissions de CO 2 en imprimant sur 

nos papiers et cartons recyclés plu tôt que sur des papiers standards ó. 
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òArjowiggins Graphic a la gamme de supports recyclés la plus large du marché 

européen, éco - responsables, haut - de- gamme et délivrant de grande performances 

techniques en termes de blancheur et d õimprimabilité. ó  

-  FIN -  

 

Pour plus d õinformations et images merci de contacter :  

Fabienne Cocheteau, fabienne.cocheteau@arjowiggins.com  T : 01 57 75 92 60  

Notes aux éditeurs :  

A propos d õArjowiggins Graphic  

Arjowiggins Graphic  est le leader dans le développement de solutions environnementales 

et innovantes pour les supports papier de communication. Sa priorité est le 

développement de papiers recyclés, écoresponsables, intégrant les dernières avancées 

technologiques, qui permettent d õoffrir à ses clients des niveaux qualificatifs et de 

performance inégalés. La branche fait partie d õArjowiggins, leader mondial de la 

fabrication de papiers techniques et de création. Avec 3 500 employés et 16 usines à 

travers le monde, Arjowi ggins génère un chiffre d õaffaire de 905 millions d õeuros. 

Arjowiggins est la division production de Sequana.  

A propos de nos gammes  

Teknocard est la gamme la plus large de cartons GZ hauts - de- gamme sur le marché, 

idéale pour répondre à une large gamme d õapplications graphiques et packaging. 

Disponible en non couché, couché une face ou deux faces, en version pure cellulose et 

100% recyclée, Teknocard est la solution parfaite pour les packagings haut - de- gamme.  

mailto:fabienne.cocheteau@arjowiggins.com
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Sequoia  est une alternative idéale pour les car tes cadeaux et de fidélité. La gamme a 

trois déclinaisons  : Sequoia Original ð papier fibres vierges au touché satiné, Sequoia 

recycled ð avec 60% de fibres recyclées et Sequoia Wash avec une forte résistance à 

lõhumidité.  

La gamme Pack  est une gamme compl ète de papiers couchés et non couchés 

spécialement développés pour des applications packaging. Elle comprend Cocoon Pack, 

Cyclus Pack (papiers 100% recyclés extra - blanc et blanc naturel), Silk Pack 100 et Silk 

Pack 60 (papiers 100% et 60% recyclés couchés satinés).  
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L U X E  P A C K  M O N A C O  2 0 1 6  

ARTHUS BERTRAND ð FR 

LUXE PACK MONACO 2016 

 

Exposant  : ARTHUS- BERTRAND 

Stand : Hall Diaghilev, stand DB15  

 

Correspondants sur le stand :  

Pauline Hansen, 06 14 62 23 61  

Sébastien Demion, 06 83 89 27 65  

 

 

 

Texte du communiqué  :      

 

La maison Arthus - Bertrand présente sur son stand le 

jéroboam de champagne Moët & Chandon «  So Bubbly  ». 

 

Ce flacon d õexception apparaît tout en métal et brillance. Il a 

une belle homogénéité d'aspect, avec les seuls tons riches de 

l'or et de l'argent.  

En termes d'expérience utilisateur, l'impact visuel des bulles, 

puis leur contact frais et massif, apportent une réelle valeur 

à l'ensemble. Elles sont perçues comme un bijou aux 

dimensions spectaculaires, bien au - delà du registre h abituel 

de l'étiquette.  
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En plus de la série limitée de 100 exemplaires numérotés, un jéroboam supplémentaire 

a été réalisé avec un sceau en or massif, pour être vendu aux enchères lors de la soirée 

de lõAMFAR. 

 

Ce jéroboam illustre pleinement l õexpertise dõArthus - Bertrand sur le travail du métal, la 

vari®t® des techniques mises en ïuvre, et l'ADN bijouterie de la maison. Il est en 

compétition pour les prix Formes de Luxe 2016, dans la catégorie Parachèvement.  
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L U X E  P A C K  M O N A C O  2 0 1 6  

BORMIOLI LUIGI ð FR 

 

FLACON RECHARGEABLE 100ML LõENVOL de CARTIER 

 

Bormioli Luigi est heureux d õêtre le verrier de la nouvelle ligne masculine òLõenvol ó de 

Cartier.  

En particulier la réalisation technique dont nous sommes le plus fiers est représenté par 

le flacon rechargeable 100ml qui se compose de deux parties: le flacon recharge 

proprement dit, cylindrique, sans pied, et une cloche en verre cylindrique, celle - ci hyper -

légère et résistante qui le contient. Ces deux composants en verre sont assemblés au 

moyen d'un insert plastique collé dans la cloche, dans lequel vient s õemboiter la frette 

appliquée au flacon.  

La particularité unique de ce produit est la cloche, qui a été produite avec une technique 

verrière inédite dans le monde de la parfumerie . Nous a vons en effet utilisé la 

technologie pressé - soufflé employée pour nos produits de l õart de la table . La technique 

permet d õobtenir une cloche en verre d õépaisseur très régulière et ultra fine, et donc ultra 

légère, avec une surface parfaite et sans plans d e joint.  

La complexité du process de fabrication se poursuit par une sérigraphie et le collage 

dõun insert plastique.  

La liste des process réalisés par Bormioli Luigi pour ce produit est la suivante:  

-  production du flacon verre rechargeable  
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-  production de la cloche verre  

-  décor du flacon par tampographie  

-  décor de la cloche par sérigraphie  

-  collage de l'insert plastique de la cloche  

 

Ce flacon fait partie d õune ligne complète, également fabriquée par Bormioli Luigi se 

composant de:  

π Flacon verre 80ml  

π Flacon  verre 50ml  

π Flacon verre 15ml  

π Flacon verre 5ml  
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Nouvelle collection de bouteilles pour spiritueux  

Antigua ð Baltic -  Chelsea -  Manhattan  

 

Bormioli Luigi est heureux de présenter quatre nouveaux modèles de bouteilles de luxe 

pour spiritueux.  

Disponi bles en 70cl et 75cl ces créations de design viennent enrichir notre offre 

catalogue pour les spiritueux haut de gamme. Les bouteilles s õappellent Antigua, Baltic, 

Chelsea et Manhattan.  

Stand HALL RAVEL RF04. 
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Le coating intérieur sur verre Inside pour spiritueux  

 

UNE NOUVEAUTÉ ABSOLUE.... après des millions de pièces produites dans la parfumerie 

sélective, INSIDE est disponible pour l õindustrie des spiritueux.  

INSIDE est un revêtement décoratif appliqué sur la surface intérieure de la boutei lle. 

Stable au contact prolongé avec l õalcool INSIDE est certifié pour l õalimentarité.  

INSIDE est compatible avec toutes les techniques de décor traditionnelles, afin de 

personnaliser l õintérieur et l õextérieur du produit.  

Avec la technique laser nous pouv ons reʧaliser des gravures sur INSIDE et augmenter 

encore les possibilités de création: décor aux details très fins ou larges dégarnis 

permettant de voir le liquide.  

Naturellement destiné aux alcools blancs comme le Gin ou la Vodka , INSIDE peut être 

utilis é avec les alcools bruns vieillis, whisky, rhums et brandy.  

Afin d õoptimiser les paramètres industriels, chaque développement nécessite un examen 

spécifique du spiritueux final : contactez - nous pour une étude spécifique.  

 

 

ABSOLUTELY NEW... after million b ottles produced in the prestige perfumery market, 

INSIDE is available for the spirits industry.  

INSIDE is a decorative coating applied on the inner glass surface of the bottle. The coating 

is resistant and stable to long time contact with alcohol and food safe certified . INSIDE 

is compatible with all conventional decoration techniques, in order to completely 
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personalise the bottle inside and outside. You can increase the look of the product with 

additional laser engraving : very thin decorative details or wi de open panels to watch the 

liquid.  

Perfectly suitable for white spirits like Gin or Vodka , it can be applied to brown aged 

Whiskies and Rhums.  

To optimise all industrial parameters, every development requires a specific analysis of 

the actual liquid : cont act us for a specific study.  
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L U X E  P A C K  M O N A C O  2 0 1 6  

CARTOTECNICA MODERNA -  FR 
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L U X E  P A C K  M O N A C O  2 0 1 6  

CARTOTECNICA MODERNA ð IT 
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L U X E  P A C K  M O N A C O  2 0 1 6  

COSMOGEN ð FR/EN  

 

 

 

 



INFO PRESSE 

 

 

Page 62  

 

 



INFO PRESSE 

 

 

Page 63  

 



INFO PRESSE 

 

 

Page 64  

 



INFO PRESSE 

 

 

Page 65  

 



INFO PRESSE 

 

 

Page 66  

 



INFO PRESSE 

 

 

Page 67  

 




























































































































































































































































































































































































































































































